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I completed an Associate Degree Program in Sport and 

Recreation Studies (SRS) of HKBU before being the student in 

PERM. I learned the knowledge about sports and recreation from 

the professors in both SRS and PERM, they gave me valuable 

feedbacks and inspired me a lot. Moreover, I am glad that I got 

many volunteer chances in different events like Special Olympic 

Games, Hong Kong Boccia Open Championships for the Disabled, 

Cheung Chau Bun Festival etc. in SRS, which broaden my 

horizons in sport and recreation industry and let me learned how 

to organize a sport or recreation event. Furthermore, PERM 

provided me an internship opportunity in Hong Kong PHAB 

Association Pokfulam PHAB Camp which was a treasurable 

practical experience. The supervisors and staffs there were 

always willing to teach me and let me try different things besides 

my major duty of leading camp activities, such as entering the 

catering data and programming a new ice-breaking game.

By having another valuable internship opportunity in 

HKRMA, I am looking forward to take part in it. In addition, hope 

I can apply what I have learned and spare no effort to pay back in 

sport and recreation industry in Hong Kong after I graduate in 

the near future, especially to promote exercise and fitness to the 

public.

I am an undergraduate majored in Physical Education and Recreation Management 

(PERM) of the Hong Kong Baptist University. It is my honour to be an award holder of the 

Timothy Fok Scholastic Award 2015. I would like to express my gratitude to HKRMA, as well as 

the school, for the nomination for this award.

Also, I would like to give my special thanks to Prof. Chow, Dr. Kim and Miss Vicky Lee, for 

their kindly help with the application of this award.

Chan Hoi ChingChan Hoi Ching
; ; ; ;

;
; ; ; ;

;

Chan Hoi Ching

5



76

David Beckham, LeBron James, Roger Federer, 

Serena Williams, Usain Bolt, Cristiano Ronaldo, 

Maria Sharapova…

It is believed that most people on the Earth 

have heard of the names of these famous sports 

stars.  In recent decade, the sporting world has 

been thrived under the media spotlight.  Sporting 

events and sports stars are being projected bigger, 

brighter, and more "branded" with huge 

sponsorship deals than ever before, for example, 

major sporting event like the Premier League's 

Barclays Bank partnership.  Sport organizations are 

now engaged in media partnership that delivers 

majority of revenue through broadcasting rights 

and associated sponsorships.  Many athletes and 

sports celebrities even have their own brand 

products and rights.  

Media coverage that sport receives is directly 

proportional to the amount of revenue that 

individuals and organizations are able to generate 

from its broadcast or reporting.  Sports teams are 

not only competing against other teams for 

coverage, but against other sports, against other 

leisure options and against a many of other 

newsworthy events.  Throughout the last 20th 

century and the early 21st century, professional 

sport in particular has become dependent on the 

media and it is clear that in order to be successful, 

in the competitive professional world of sport, an 

organization, a team, league or event must not only 

have official media partners, but must also be 

able to attract general media coverage that 

illustrates a broad interest or awareness among the 

population.  People's perceptions of sport through 

the media, thus, what we read and see, are often 

affected by the media.  

Media coverage of sport is widely spread.  We, 

the general public, improve our knowledge and 

understanding towards sports by listening to the 

analyses from experts, games commentators, and 

watching replays from televisions or internet.  The 

media, in promoting sports, includes in various 

forms, such as:

! newspapers and magazines have print forecasts 

and results, as well as articles about athletes 

and clubs

l TV and radio show matches and competitions, 

games highlights, documentaries

l cable and satellite TV show events on a pay-

per-view basis

l dig i ta l  soc ia l  media  have up-to-date 

information about events in the world of sport 

and many sports teams and major athletes 

have their own websites where all kinds of 

information about the team/athlete/matches 

are posted

l   books and films such as biographies are big 

business for retired athletes
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Media coverage of sport has both positive and 

negative effects.  From the positive side, media 

coverage generates huge amount of revenue that 

make an economic impact.  Media companies pay 

huge money to obtain the broadcasting rights to 

show sporting events and in return, it generates 

more advertising and sponsorship.  Seeing athletes 

on tv and newspaper makes them become role 

models for people to look up to.  Sports 

merchandises like team jersey, uniforms, shoes, 

and equipment can be sold.  In educational point of 

view, people learn rules and regulations of the 

sport from watching it on TV and they can learn 

how techniques could be performed.  The media in 

a way may also inspire people to get involved to 

sports. This may change people's life-styles and 

encourage them to have active living.

On the other hand, media also have negative 

effects on sport.  All in all, only those popular 

sports get much attention on tv and in newspapers, 

for example, ice hockey and basketball in the North 

America, badminton and table tennis in Asia.  Less 

popular sports get minimal or even no coverage at 

all.  It minimizes the opportunities for people to 

learn about other sports.  Also, as games and 

matches are shown on tv, ticket sales often drop 

which leads to less revenue for operating a stadium 

or facilities.  Moreover, it has been happened in me 

previous Olympic marathon event that the 

media put pressure on the organizers to change the 

time of competition to suit tv peak hours.  Last but 

not least, the general public always put a lot of 

attention to athletes' private lives than their 

performances.  People no longer focus on athletes' 

or teams' performances, but on athletes' lives, 

which become entertainment for all.

Hence, when watching sport on TV it is 

important to understand that the media will have 

an influence on what is seen and said.  One should 

always analyze what you see and develop your own 

opinions about athletes and sports events.

Sport Sport 
and the 

Sport 

MediaMediaMedia



Http://www.inmotionlife.com/bridge-plank-on-elbows/
http://www.dailymail.co.uk/femail/beauty/article-1122742/Personal-trainer-How-perfect-plank-exercise.html
http://activeliving.westernsurg.com/archives/379
http://www.boot-camp-fitness-guide.com/side-plank-exercise.html
http://baike.baidu.com/view/10694509.htm 
Http://www.golfdigest.com/magazine/2012-11/fitness-golf-exercises
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